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What we’ll cover AdWordsgle

Today’'s Speaker:
Tad Clarke, Small Business Expert

Why your business is losing money
if you don’t market online

o,

7 ways to sell more online
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Q&A
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You're losing money if you don’t market online AdWordsgle“

v' 94% of consumers research products online before buying

and 60% use search engines as their go-to online shopping resource
— Source: 2010 Compete Online Shopper Intelligence Study

v" 75% who are looking for a store, price or product information search online

before or during a shopping trip
— Source: 2010 Deloitte LLP Survey

v 97% use online media when researching products or services in

their local area
— Source: March 2010 BIA/Kelsey consumer tracking study
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Types of online marketing qu 816

' | Reach more customers today.
L J adwords.google.com

DI S p I a.y a.d S f ﬂ See your ad here
“ Place your ad on Google Images.

Online classifieds Mobile marketing
— ==
Ad networks l d 1 |
Group buying programs
(v " .
& Clasifd Ads Affiliate marketing

1Lk
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How can your business take part in this? Adw rds 8[6
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7 ways to sell more online AdWordsgle

@ Decide what direction to take
Reach the right customers

Set your budget

Expand your reach

Go local

Dive into mobile marketing

DIIGIOIOIO),

Measure results and fine-tune
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About Google AdWords AdWords [e

- q

Everything
Maps

| More

Any time
Latest

Past 24 hours
Past week
Past month
Past year
Custom range

All results
Social

MNearby
Standard view
Related searches
Wonder wheel
Timeline

Standard results
Sites with images
Fewer shopping sites
More shopping sites
FPage previews
Translated search

& Fewer search tools

boise dog care Search

About 103,000 results (0.26 seconds)

Home Buddies Pet Slull'lg Sponsored links Sponsored links

www.CampBowWow.com/Boise  Professicnal Boise Dog Sitting. We'll Love Your Pets Like Our Own! Dependable, Friendly Care
) L A & B Critter Care

Boise Area Pet Sitting In home pet sitting & dog walking

www.FetchPetCare.com  In Home Pet Visits Feeding, Walks, Ovemights www.boisecrittercare.com

|+ Show map of FetchPetCare.com locations near Boise. 1D 2404 Ona St., Boise, 1D

Local business results fo care near Boise, ID Wags Plus Pet Sittin

Pet sitting your pets in your home.
Boise Kennels Call us for a free consultation.
- (208) 343-0681 - www.wagsplus.com
Boise, 1D

Local Dog Sitters

Sittercity Has Local Dog Sitters.
See Profiles, Photos & Reviews.
Sittercity.com/Dog-Sitters

@ 9
&
s Boise Dog Daycare

Garde .,n . Find local pet day care
D <p::> ge @ Gem Crest Kennels. LLC . in the Boise area.
9

5 ——
-agie H Landf

Camp Lé-l:.-w Wow Boise
J - (208) 331-5091 -

- (208) 344-1060 -

www. DexKnows.com

The Dog House Idaho
- (208) 331-3060 -

o

o

L

o

Doggie Daycare and Salon
Hendricks Veterinary Hospital Indoor Greek Palace and Outdoor
- (208) 853-0640 - Rigorous Play with a View
www.DoggieDaycareAndSalon.com

Boise Air
B0 Google Map datdérgingl Gooagle

Sea your ad here »
Camp Bow Wow® - Boise - Home

Camp Bow Wow Boise is the Premier doggy dacyare and overnight boarding facility where the

dogs play ... Welcome to Camp Bow Wow Boise Dog Daycare & Boarding ...

Boise Dog Walking Pet Sitting Service

Boise Pet Care pet sitting dog walking service covers Boise's neighborhoods providing dog
walks and in-home pet care Licensed, bonded, insured, ...



#1. Decide what direction to take AdWordsgle

What do you want to promote?
* Your business (account)
« A specific product or service area (campaign)

« Subcategories within a product or service area (ad group)

Account

¥ ¥

Campaign Campaign

W | |

Ad Group Ad Group Ad Group
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Example: Acme Gourmet Food Emporium AdWordsgle

Campaign #1
Condiments

« Ad group 1: Mustards
« Ad group 2: Marinades

* Ad group 3: Salsas

Campaign #2

Cheeses

* Ad group 1: Italian cheeses

* Ad group 2: Spanish cheeses
* Ad group 3: French cheeses

CHASE ©



#2. Reach the right customers AdWordsgle

1. Select keywords Find keywords

Based on one or both of the following:

Word or phrase (one perline) Website

« Small group |

¢ H Ig h |y targ eted [T1Only show ideas closely related to my search terms (2

[ Advanced options Locations: United States x  Languages: English X

* Single theme
2. Matching options
« Broad match: Includes keyword variations
« Negative match: Narrows ad targeting and reduces unqualified leads
3. Build your list with the Keyword Tool

» https://adwords.google.com/select/KeywordToolExternal
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https://adwords.google.com/select/KeywordToolExternal

Acme Gourmet Food Emporium — Campaign #1 GAQ(,SIQ

Condiments

Keyword phrase: | Gourmet marinades

L e e e e L

Broad match keywords
v Gourmet seafood marinades

v Marinades for gourmets

Negative match keywords
v Cheap
v Wholesale

CHASE ©
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#3. Set your budget qugle

v’ Choose a daily budget — '
no minimum required

v Pay only when someone
clicks your ad

v Lower budget = fewer
ad appearances

Helpful tools
« Estimate traffic with the Traffic Estimator
https://adwords.google.com/select/TrafficEstimatorSandbox

« Check AdWords’ daily budget recommendations
http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=6312
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https://adwords.google.com/select/TrafficEstimatorSandbox
https://adwords.google.com/select/TrafficEstimatorSandbox
https://adwords.google.com/select/TrafficEstimatorSandbox
http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=6312
http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=6312
http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=6312

#4. Expand your reach AdWordsgle

Google Display Network
v Place ads on relevant web pages

v' Ad types

GOugle Display Network Q
Y TeXt FIND YOUR AUDIENCE PLAN CREATIVE CAMPAIGNS CONTROL YOUR COSTS MEASURE YOUR RESULTS

Creativity at the right place and right
° I m ag e time delivers measurable performance

. Rich media ol ‘ '

Powerful Impressions

® VI d eO Our technology puts your ads in front of potential m B ﬁ I I
N IS
!‘ & -

o,
-

s
3
customers when theye most likely to notice them o “,Q
Make your message stick whether they are explonng E
the web from thesr computers or phones 1o increase

performance

Insightful research

Jordan Qur research shows that placing ads
on the Google Display Network can be
Brand Jordan execuied an innovative

campaign targeting niche audiences
on the Google Display Network. Laam

how. See the research

an effaciive way to gain additional
conversions beyond just search

CHASE ©
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Acme Gourmet Food Emporium — Campaign #2 AdWo,dsgle

Cheeses

Potential Google Display Network matches:
* Recipe exchange
* Wine enthusiasts
* Organic lifestyle

* Cheese making

CHASE ©
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#5. Go local AdWordsgle

Target users based on their physical location

.
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Acme Gourmet Food Emporium — Local

Store location: Madison, Wisconsin
Goal: Promote hand-made cheeses
Geographic target: Continental U.S.
Target ads by:

« User’s physical location

« User’s search intent

AdWords 816

Feld
Acme Gourmet Food Emporium ®
akers Rate it 34 reviews - mi nfo »
ods
12 South Carroll Street m
;e Madison, WI 53703 24
s (608) 255-2430 (
Universi ty. Street view
B2y Directions Search nearby Saveto... morev
Muir,Woods SiieSangdon Ca Q 5
°&"¢ Orpheyaobb | X
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or . Parking and Thel
campH® = Universty ave Madison Lot 61
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Austin, Texas
Madison, Wisconsin

Toronto, Canada
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Wisconsin cheddar

Cheddar cheese

Wisconsin cheddar

Yes

Yes

No




#6. Dive into mobile marketing qugle

* Optinto show ads on mobile devices
* Optimize keywords and ad text to mobile users
« Create landing pages for mobile users

e Connect AdWords and Local Business
Center accounts

BMW Serie )

* Include click-to-call phone
number for closest location

T
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Acme Gourmet Food Emporium — Mobile

AdWords 816

Goal: Increase clickthroughs from mobile users

Found that most mobile
users looked for a
physical location

 Linked AdWords and Local
Business Center accounts

« Created a mobile-specific
landing page

* Included a mobile-only
special offer

CHASE ©

| | Home | GoogleforYourPhone | MobileApps | Blog | Help

Google Mobile [

=

Search for anything, anywhere.

1ma o Visit this URL in your phone's browser:
SREIROW 4 VPN m.google.com

—_—
Send to Phone
! t ph

ollow Google Mo
Gooale Mobile Bloa The next aeneration of mobile maps Dec 16. 2010 B n &



#7. Measure results and fine-tune AdWordsgle

Look for:

v" Top performers (maintain or increase)

v Under performers (refine)

v Poor performers (abandon)

AdWords statistics:

v" Clickthrough rate

v" Keyword performance
v Average position

v" Quality score

CHASE ©
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Small business success story

Nuyorican Poets Café

* Founded in 1973 as an informal
gathering of poets and playwrights

- (Gained a grassroots,
word-of-mouth following

Marketing challenges:

« Word of mouth was not bringing in
enough new visitors

* Print and online advertising was no longer effective

GO 816“

35YEARSOFMUSIC>THEATER>POETRY>VIDEO&FILM>VISUALART&POETRYS L AMONtheL OWEREASTSIDE!

-
OUR PROGRAMS 3}

directions press contribute buy our stuff producers calendar

Welcome to the The Nuyorican Poets Cafe,
a cultural icon on New York's Lower East Side since 1973.

“The Cafe is the most integrated place on the planet”- Allen Ginsberg

The Nuyorican presents groundbreaking works of literature, music,
theater, performance art, poetry slam, hip hop, visual art and
champions established as well as rising artists from every background
imaginable. To find out more about the Cafe, see our individual
Program pages, check out our calendar and come on down to the
biggest little stage on earth.

upcoming@thenuyorican

Thursday Night Latin Jazz Jam Thu, February 17,2011
9:00 pm

Buy Now

Featuring Hector Martignon

Blah Blah Blah (Don't Speak for us)  Thu,February 17, 2011

Poems of Injustice pm
Buy Now

-~ Reading Between the Fri, February 18, 2011
T aEQ Lines: The Neighborhood of 4:30 pm
Our Mothers.

links fag contact us

everymonth

Rome Neal's Banana Puddin®

A Jazz Jam & Open Mic

Two Shows In One Night!
Featured Musicians Each Month

All That! Hip Hop Poetry & Jazz
An Open Mic

Hosted by Homeboy Sandman
1st Wednesday of the Month
9:30PM $12 (58 with flyer)

Tangana!!!

Comedy Wednesdays
Hosted by Edgar Rivera

1st Wednesday of the Month
7:30PM $8

Words Hip Hop & Poetry
Showcase & Open Mic
Hosted by WiseGuy & Gaston
3rd Saturday of the Month
10PM $12 (§10 with flyer)

Urbintel presents VERSES
Hosted by Helena D. Lewis
Last Saturday of the Month
10PM $10

Latin Jazz
Every Thursday Night
9PM $10

* People seemed to be misinformed about the venue’s location and events
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Action and results AdWordsgle

Reach new audiences:

| Nuyorican Poets Cafe 7v
%ok 145 reviews - more info »

S 236 East 3rd Street Between Avenue B & C

v" Created a Google Places page (e | Rowrend Podro Pl Way

wesond  New York, NY 10009
Old Ale Ho|  (212) 505-8183
o 85”’6 nuyorican.org

v Tapped social media

€5, | Directions Search nearby Saveto... morev

Bowery % TP
v Runs two AdWords st
. . é‘r_,,S : — > ‘
campaigns simultaneously 2 S5, B ‘
S Katzs Deii 1} Pog @rden 65”’5) o &y
S 4 e iy
5 Pi S ol
Es;‘? & ‘ 0,,; %?gfkl:d:(n AIIPe‘ople‘s p
Effort pays off: Jor g
R 7 53 ABC No Rio & ) Hantllton é‘*/,,,/s{ |
ark Detancey St 1) — : Fish Park ':-5 ongt |

S

v" Online ticket sales increased 30%
v Website visits are up 40%

v Sales for specifically targeted events jumped as much as 50%
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Get started with Google AdWords AdWordsgle

Learn more

* Visit the AdWords Online Classroom for more tutorials

Set up your AdWords Account

« Call 1-877-906-7955 to set up an AdWords Account and start your
first campaign

CHASE ©


http://www.google.com/adwords/onlineclassroom/
http://www.google.com/adwords/onlineclassroom/

Redeem your $100 AdWords coupon

Once you receive your promotional code,
there are two ways to enter it into the

Google AdWords dashboard:

« #1: If you are setting up a new account
and setting your billing in billing summary,
enter promotional code when submitting

your credit card information

- #2:If you already have an active
AdWords Account, go to billing
preferences and press more actions and
click “Apply promotional code” (code
must be entered in all CAPS)

Review your redemption in your transaction
history under the billing summary tab

CHASE

Google AdWords

Opportunities Reporting and Tool= —

Welcome to AdWords!

Create your first campaign

Getting started

@ 1. Choose your budget
@ 2. Create your ads

Q 3. Select keywords that match your ads to potential customers

@ 4. Enter your billing information.

activation fee

OR

ome ampaigns ortunities eporting and Tools ~  Billluy ~ accounm
illing summa
Welcome to AdWords! " P
iiling preterence
Create your first campaign

Getting started

@ 1. Choose your budget
@ 2. Create your ads

Q 3. Select keywords that match your ads to potential customers

@ 4. Enter your billing information.

activation fee




Q&.A AdW rds 816
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AdWords 816

Thank you

The statements, views, and opinions contained herein are those of the presenters and are not endorsed by, or reflect the views or positions of
JPMorgan Chase Bank, N.A. or any of its affiliates. JPMorgan Chase Bank, N.A. or any of its affiliates are not liable for decisions made or actions

taken in reliance on any of the information covered during the event.
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